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Retail Preprint Rates 
■ U-TMC (Direct Mail Non-Subscriber Program)

Every Friday, you can send your preprints to the entire county or 
to specific ZIP codes, via the U.S Postal Service. Just ask your 
account manager for details. Rates subject to change upon postal 
rate increase. Preprint weights are rounded up to the nearest .1 oz. 
(1/10).

Schedule:	 WEIGHT	 (CPM)
Single Sheet:	 Less than .3 oz.	 $35.00*

Tab/Standard/Overweight single sheets
Up to:	 .3 oz	 $41.75
	 	 .4 oz	 43.00
	 	 .5 oz	 50.25
	 	 .6 oz	 53.25
	 	 .7 oz	 60.75
	 	 .8 oz	 65.50
	 	 .9 oz	 70.75
	 	 1.0 oz	 75.50
	 	 1.1 oz	 84.00
	 	 1.2 oz	 89.25
	 	 1.3 oz	 93.00
	 	 1.4 oz	 98.00
	 	 1.5 oz	 102.75
	 	 1.6 oz	 110.00
	 	 1.7 oz	 114.00
	 	 1.8 oz	 122.75
	 	 1.9 oz	 130.50
	 	 2.0 oz	 139.00

For additional weight over 2.0 oz., please contact your account 
manager.
*Agreement advertisers receive a $4.00 discount off single 
sheet inserts only.

■ MTZ Program
Micro Target Zones

Every Friday TMC and every Thrusday and Sunday in the sub-
scriber's portion, you can send your preprints to specific sub-ZIP 
code areas of San Diego County. This program will enable you 
to better target your customers. Ask your account manager for 
details.

Rate subject to change upon postal rate increase.
$6.50 per thousand surcharge. 

■ Mexico Distribution

“LA BOLSA AZUL” (“THE BLUE BAG”)
Residents of Mexico spend an estimated $4 billion each year in 
San Diego. Tap into that buying power with THE BLUE BAG: 
Every Friday, we deliver your inserts to 80,000 homes in Tijuana 
and 50,000 homes in Mexicali, where residents look forward to 
seeing “La Bolsa Azul.”Since 90% of them shop in San Diego 
once a month or more, they find the advertisements extremely 
useful.

Tijuana
Single Sheet:	 	 	 $40.50 cpm
All other inserts:	 	 	 73.50 cpm

Mexicali
Single Sheet:	 	 	 $42.50 cpm
All other inserts:	 	 	 75.50 cpm

Delivery is verified by Eximex, the only licensed household dis-
tributor in Baja California.



CPM MONDAY-SATURDAY
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U-T Notes

■ Make your message highly visible
U-T Notes are the easy, eye-catching way to make your ad stick out and have an impact. 
They can be delivered on all home-delivered papers on targeted days to the ZIP codes 
of your choice. They appear on the cover of The San Diego Union-Tribune, on Enlace 
(Spanish publication) front cover for Saturday delivery, and Today's Local News front 
cover on Sunday. Contact your sales representative for further information.

Cost includes design, manufacturing, shipping and application to newspaper.
Minimums: Monday-Thursday 25,000; Friday or Saturday 50,000; Sunday 75,000.
Size: 3" x 3". Orders of 10,000 require a primary and a secondary delivery date.

1-3 Times	 1-2 Colors	 3 Colors	 4 Colors*	 4 Process*
10,000+	 $61.00	 $65.00	 $68.00	 $77.00
25,000+	 58.00	 62.00	 66.00	 74.00
100,000+	 56.00	 60.00	 64.00	 71.00
200,000+	 54.00	 58.00	 62.00	 68.00
300,000+	 52.00	 55.00	 59.00	 64.00

4-11 Times
10,000+	 $57.00	 $61.00	 $64.00	 $72.00
25,000+	 54.00	 58.00	 61.00	 69.00
100,000+	 52.00	 56.00	 59.00	 66.00
200,000+	 50.00	 54.00	 58.00	 63.00
300,000+	 48.00	 51.00	 55.00	 59.00

12+ Times
10,000+	 $54.00	 $58.00	 $61.00	 $68.00
25,000+	 51.00	 55.00	 58.00	 65.00
100,000+	 49.00	 53.00	 56.00	 62.00
200,000+	 47.00	 51.00	 54.00	 60.00
300,000+	 46.00	 48.00	 52.00	 56.00

Sundays and holiday distribution**
Add $15 per thousand.

Backside
	 $6.00	 $6.00	 $6.00	 $6.00

Deadline: Space & copy reservation is 23 days prior to run date.
Conditions: U-T Notes require a signed contract and are subject to all Union-Tribune 
advertising terms and conditions. U-T Notes are not available when a spadea is sched-
uled. Check with your account manager.
Cancellation policy: Any U-T Note order cancelled after deadline is subject to a 50% 
fee. For delivery only U-T Notes, consult your sales representative for exact specifications.

*4 Colors are spot colors; 4 Process are CMYK full color.
**�Holiday: January 1, February 16, May 25, July 3, September 7, October 12, November 

11, 26 & 27, December 25.
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Special News Pages & Sections
		  DAY OF WEEK
Main News	 Daily & Sunday
Our Region	 Daily & Sunday
Business	 Daily & Sunday
Sports	 Daily & Sunday
Classifieds	 Daily & Sunday
Weather Page	 Daily & Sunday
Currents Health	 Tuesday
Currents/Passages	 Sunday
SportsExtra	 Monday
Quest (science)/Currents	 Thursday
Book Reviews	 Sunday
Currents/Food	 Wednesday
Night&Day (entertainment tab)	 Thursday
Central Zone	 Thurs. & Sat.
East Zone	 Thurs. & Sat.
North Zones (coastal and inland)	 Wed. through Sat.
South Zone	 Thurs. & Sat.
Smart Living/Currents	 Saturday
Wheels (full run and north zone)	 Saturday
Wheels (full run and north zone)	 Sunday
Change of Address (new homes)	 Saturday
The Arts	 Sunday
Comics (color)	 Sunday
Homebuying Guide	 Sunday
Home (Real Estate & Homescape)	 Sunday
Insight (Opinion)	 Sunday
Parade	 Sunday
Rental Review	 Sunday
Travel	 Sunday

SIGNONSANDIEGO
SignOnSanDiego.com by the Union-Tribune is an award-win-
ning news, entertainment and classifieds Web site that attracts 
young, affluent, educated consumers from San Diego County 
and across the United States.

The site offers up-to-the-minute breaking news from San 
Diego and the World. Our Entertainment Guide, Careers, 
Real Estate, and Auto listings round out the offerings, making 
SignOnSanDiego.com the definitive online resource for San 
Diego County Residents.

SignOnSanDiego.com currently receives almost 31 million page 
views and more than 3 million unique visitors each month mak-
ing SignOnSanDiego the #1 local resource for web advertise-
ment. For more information contact your account manager or 
Matt Chaney at (619) 293-1433.

Source: Media Audit, July-August 2008; ABC Publisher Statement 2008

feature editions calendar

*Most feature editions will also publish in Today's Local News 
and on SignOnSanDiego.com. See your account manager for 
details.

Schedule subject to change.

JANUARY
Continuing Education  
& College Guide

FEBRUARY
Fashion Forward
PGA Golf/Buick Invitational
Super Bowl
Weddings San Diego Magazine

MARCH
Baseball Preview
Dining In Review Magazine
San Diego’s Best Ballot
sdhome Magazine

APRIL
Dining Around (North) Magazine
Going Green
sdhealth Magazine

MAY
Dining Around (Central) Magazine
Fashion Forward
Passport
sdhome Magazine

JUNE
Dining Around (South/East) Magazine

JULY
Salute To Nurses

AUGUST
San Diego’s Best

SEPTEMBER
Fashion Forward
NFL Football Preview
sdhome Magazine

OCTOBER
Eldercare Guide
Kids’ NewsDay
Night&Day Dining Guide
sdhealth Magazine
Weddings San Diego Magazine

NOVEMBER
Holiday Gift Guide
sdhome Magazine

DECEMBER
Fashion Forward
Last-Minute Holiday Gifts
San Diego International Auto Show
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Theme Pages
Capture the attention of readers by appealing to their spe-
cial interests. Theme pages allow you to speak to a select 
group of readers — each page focuses on a specific topic and 
flags readers with its bold banner. Our theme pages include: 
• Page Fore • Par For The Course
If you have a specific promotional need, we can work with you 
to create a theme page. Just ask your account manager. 

■ Theme Page Discount Rates
Discounts are available with a signed theme-page agreement:
6 issues = 5% off; 12 issues = 10% off; 
24 issues = 15% off; 48 issues = 20% off.

Getaways
Runs every Sunday in the Travel section. The discounted
rates are available with a signed agreement.

	 Cost Per Column Inch
	C alifornia/Mexico
Open Rate	 $165.00
Runs 6 times	 143.00
Runs 12 times	 135.35
Runs 24 times	 126.65
Runs 50 times	 116.85

Directories
If you have questions regarding Perfect Wedding, Business 
& Professional Services or Religious Services Directories, 
please call Zach Manuel at (619) 293-2103. For Home Services 
Directories, call (619) 293-2569. 

■ Business & Professional Services Directory
Runs the 1st & 3rd Tuesday of each month.

■ Religious Services Directory
Runs every Saturday

Book REVIEWS
In the paper every Sunday and includes reviews on bestsell-
ers, children’s reading and book-related articles. Contact your 
account manager for details.

Shopping Center Rates
	 Mon-Wed	 Thur-Sat	 Sunday 
Cost per column inch	 $136.20	 $150.80	 $185.25

These are full-run shopping center rates

Guaranteed Positions
Know exactly where your ad will run. Contact your account man-
ager for more information on guaranteed positions.

■ �Island advertising
• �Financial — Stock Exchange Highlights page, every Tuesday 

through Friday. 
Size available: 3 col. x 10-1/2", 25% premium.

• �Travel section — Back page every Sunday. 
Full-color capability. 4 col. x 10-1/2" minimum, 
4 col. x 15" maximum, 20% premium.

■ Page A-2
By reservation only. Commissionable premium: add $25 per col-
umn inch Thursday through Sunday. Add $10 per column inch 
Monday through Wednesday. Check for availability of sizes and 
guidelines.

■ Box score page in Sports
Daily (6 col. x 1").

■ Comics/Spadeas/Fly Sheets/Gatefolds
See page 19 for complete descriptions.

■ ROP Gatefolds
An attached, 3 column x 20” extension that folds out from the 
right side of a page. Since it’s two-sided, you get a total of 6 col-
umns x 20", which is half of a spadea.
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Black & White and Spot-Color Display Deadlines
To ensure you get the best possible results with your ad, please adhere to these deadlines:

Sunday only
	 Publication	 Ads Requiring Special	 Space-Reservation	 Digital Output	 Proof-Return
Section	 Day	  Creative Deadline	 Deadline	 Deadline	 Deadline
TRAVEL	 Sun.	 Noon Mon.	 4 p.m. Mon.	 Noon Tues.	 4 p.m. Tues.
THE ARTS/ENT.	 Sun.	 Noon Tues.	 4 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
CURRENTS/PASSAGES	 Sun.	 Noon Mon.	 4 p.m. Mon.	 Noon Tues.	 4 p.m. Tues.
HOME/HOMESCAPE  	 Sun.	 4 p.m. Mon.	 11 a.m. Tues.	 Noon Wed.	 4 p.m. Wed.
MAIN NEWS	 Sun.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
CLASSIFIED	 Sun.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
BOOK REVIEWS	 Sun.	 Noon *Wed.	 4 p.m. *Fri.	 Noon Tues.	 4 p.m. Tues.

Monday through Saturday
	 Publication	 Ads Requiring Special	 Space-Reservation	 Digital Output	 Proof-Return
Section	 Day	 Creative Deadline	 Deadline	 Deadline	 Deadline
ANY	 Mon.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
ANY	 Tues.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
HEALTH	 Tues.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
ANY	 Wed.	 Noon Fri.	 4 p.m. Fri.	 Noon Mon.	 4 p.m. Mon.
FOOD	 Wed.	 10 a.m. Thurs.	 2 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
ANY	 Thurs.	 Noon Mon.	 4 p.m. Mon.	 Noon Tues.	 4 p.m. Tues.
NIGHT&DAY	 Thurs.	 Noon Mon.	 4 p.m. Mon.	 Noon. Tues.	 4 p.m. Tues.
ANY	 Fri.	 Noon Tues.	 4 p.m.  Tues.	 Noon. Wed.	 4 p.m. Wed.
ANY	 Sat.	 Noon Wed.	 4 p.m. Wed.	 Noon Thurs.	 4 p.m. Thurs.
CENTRAL, EAST, SOUTH ZONE	 Sat.	 Noon Wed.	 3 p.m. Wed.	 Noon Thurs.	 4 p.m. Thurs.
CHANGE OF ADDRESS	 Sat.	 4 p.m. *Thurs.	 11 a.m. *Thurs.	 Noon *Fri.	 4 p.m. *Fri.

*Denotes one week prior to publication date.
**Denotes two weeks prior to publication date.
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multi-color Display Deadlines
To ensure you get the best possible results with your ad, please adhere to these deadlines:

Sunday only
	 Publication	 Ads Requiring Special	 Space-Reservation	 Digital Output	 Proof-Return
Section	 Day	 Creative Deadline	 Deadline	 Deadline	 Deadline
TRAVEL	 Sun.	 Noon **Thurs.	 4 p.m. **Thurs.	 Noon **Fri.	 4 p.m. **Fri.
THE ARTS/ENT.	 Sun.	 Noon **Fri.	 4 p.m. **Fri.	 Noon *Mon.	 4 p.m. *Mon.
CURRENTS/PASSAGES	 Sun.	 Noon **Thurs.	 4 p.m. **Thurs.	 Noon **Fri.	 4 p.m. **Fri.
HOME/HOMESCAPE  	 Sun.	 Noon **Fri.	 4 p.m. **Fri.	 Noon *Tues.	 4 p.m. *Tues.
MAIN NEWS	 Sun.	 Noon Tues.	 4 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
CLASSIFIED	 Sun.	 Noon Tues.	 4 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
BOOK REVIEWS	 Sun.	 Noon **Fri.	 4 p.m. **Fri.	 Noon *Tues.	 4 p.m. *Tues.

Monday through Saturday
	 Publication	 Ads Requiring Special	 Space-Reservation	 Digital Output	 Proof-Return
Section	 Day	  Creative Deadline	 Deadline	 Deadline	 Deadline
ANY	 Mon.	 Noon Tues.	 4 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
ANY	 Tues.	 Noon Wed.	 4 p.m. Wed.	 Noon Thur.	 4 p.m. Thur.
HEALTH	 Tues.	 Noon Wed.	 4 p.m. Wed.	 Noon Thur.	 4 p.m. Thur.
ANY	 Wed.	 Noon Thurs.	 4 p.m. Thurs.	 Noon Fri.	 2 p.m. Fri.
FOOD	 Wed.	 10 a.m. Wed.	 4 p.m. Wed.	 Noon Thurs.	 4 p.m. Thurs.
ANY	 Thurs.	 Noon Fri.	 4 p.m. Fri.	 Noon Mon.	 4 p.m. Mon.
NIGHT&DAY	 Thurs.	 Noon Fri.	 4 p.m. Fri.	 Noon Mon.	 4 p.m. Mon.
ANY	 Fri.	 Noon Mon.	 4 p.m. Mon.	 Noon Tues.	 4 p.m. Tues.
ANY	 Sat.	 Noon Tues.	 4 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
CENTRAL, EAST, SOUTH ZONE	 Sat.	 Noon Tues.	 3 p.m. Tues.	 Noon Wed.	 4 p.m. Wed.
CHANGE OF ADDRESS	 Sat.	 4 p.m. *Wed.	 11 a.m. *Wed.	 Noon *Fri.	 4 p.m. *Fri.

*Denotes one week prior to publication date.
**Denotes two weeks prior to publication date.
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Mechanical Measurements
STANDARD-PAGE COLUMN WIDTHS

1 column	 1.78 inches
2 columns	 3.72 inches
3 columns	 5.67 inches
4 columns	 7.61 inches
5 columns	 9.56 inches
6 columns	 11.5 inches
Standard full page	 6 columns wide x 21.5 inches

DOUBLE-TRUCK COLUMN WIDTHS
(Layout and print sizes. Includes 1" gutter)

10 column	 18.17 inches
11 columns	 20.11 inches
12 columns	 22.06 inches
13 columns	 24.00 inches

BUTTED FACING PAGES GUIDELINES:
4, 5 or 6 columns with a minimum of 101⁄2"	

TABLOID PAGE COLUMN-WIDTHS 
1 column	 1.78 Inches
2 columns	 3.72 Inches
3 columns	 5.67 Inches
4 columns	 7.61 Inches
5 columns	 9.56 Inches
Tabloid full-page (5 columns)	 9.56" x 11.5"
Tabloid double-truck (includes 1.44" gutter)	 20.56" x 11.5"

Enlace COLUMN WIDTHS 
(A Spanish-language publication)
Use standard page column-widths.

ROP Minimum Depth Requirements
1 column x 1 inch		  5 columns x 7 inches
2 columns x 1 inch		  6 columns x 7 inches
3 columns x 3 inches		  6 columns x 4 inches 
4 columns x 4 inches		     (Financial section only)

NOTE: Standard-page ads beyond the depth of 20" will be billed 
at the full-page depth of 21.5". Tabloid-page ads longer than 10" 
will be billed at the full-page depth of 11.5".

Digital AD GUIDELINES
Guidelines to produce and send digital ads are available online 
at: www.utads.com. Prior to submitting any ads to the Union-
Tribune, please call your account manager for space reservation 
and to receive a U-T ad number for each ad.

■ Delivering Materials
There are a variety of ways to deliver ads to the Union-Tribune. 
AdDesk is a free service that allows you to send us your adver-
tising material via the Internet. Contact your account manager 
for details. 

Send your ads online via AdDesk
AdDesk is a free service that allows you to send us your adver-
tising material via the Internet. Contact your account manager 
for details.

■ Mechanical Specifications 
• 85- through 100-line screen required.
• Screened area should be between 20% and 80%.
• Please note that there is a 35% dot gain on press.
• �Reverses: Solid reverses must be screened to 80% tone if they 

occupy more than 30% of the ad on ads 10 column inches or 
larger.

For more information go online at: www.utads.com

• �Maximum total screen density is 220%, includes Under 
Color Removal (UCR) with only one solid. Two secondary 
colors should not exceed 70%; 80% for any single color not 
intended to print solid.

• �Reverse type is acceptable, but should not be less than 
14-point sans serif.

• �Overprint type only into areas having tint values of 30% or 
less. When black type is on a screened or color background, 
the type should overprint without a knockout.

• �Questions regarding color advertising specifications can be 
answered by our Color Lab at (619) 293-1671.
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TheatER Rates
ROP COLUMN-INCH RATE		  Daily	 Sunday
OPEN RATE	 	 $250.00	 $307.00
		
YEARLY DOLLAR-VOLUME AGREEMENTS	 Daily	 Sunday
	 $25,000	 	 $158.45	 $185.00
	 50,000	 	 144.65	 170.95
	 100,000	 	 138.55	 163.05
	 250,000	 	 132.70	 157.05
	 500,000	 	 125.80	 148.30

Movie TheatER Directory
LOCAL MOVIE THEATER DIRECTORY
Space limited to 1/2" on single column.

CHANGE OF ADDRESS
Published every Saturday, this real estate section is a bonus for 
our Sunday Homes advertisers, since you can pick up your dis-
play ad into Change of Address on the same weekend at 50% 
off, or the following weekend at 25% off the daily rate. It’s your 
chance to reach buyers who want to shop for new homes on 
Saturday as well as Sunday.

This full-circulation section is advertorial based, so send us your 
press releases and photos for consideration. The section has 
advance deadlines. Call your account manager for details. 

Entertainment
Entertainment advertising runs in our Calendar section every 
day and is also available in zoned editions. On Thursdays, the 
entertainment section is in a tabloid format called Night&Day. 
Contact Stephanie Solis at (619) 293-1573 for rate information. 
For info on the North County edition, call (760) 752-6700.

Legal Rates
Rates apply to legal format only — classified 10-column width. 
Positioning is within the Classifieds section. Classified display 
deadlines apply to both single and multi-column advertising. 
Rates are per line, per day. 

Open rate		     Daily	   Sunday
Cost Per Line	 	 $3.19	 $4.22

Non-Profit RateS
ELIGIBILITY REQUIREMENTS: Non-profit rates are reserved 
for bonafide non-profit organizations. To establish eligibility, the 
organization must make a written request to the advertising 
manager, describing the nature of the organization and the func-
tion to be advertised. Please include the government approved 
form for non-profit status. 

Local non-profit rate	 Mon-Wed	 Thur-Sat	 Sunday
Cost Per Column Inch	 $126.25	 $139.80	 $171.75

Political and Advocacy Rates
Federal and state regulations apply to political and advocacy 
advertisements. The words “Paid Political Advertisement” 
will appear directly above each ad on every other column, in 
agate-size type. Pre-payment is required for your ad using the 
non-commissionable daily rate of $151.20 Mon.-Wed., $167.45 
Thur.-Sat., and $206.30 Sunday.

Preprinted Paper Bags
Rates for the paper bag are based on the open rate or your 
Dollar-Volume Discount Agreement rate and are determined 
by the size of the bag. Please submit a sample to your account 
manager for a price quote.

Preprinted PolyBags
Single retail advertiser distribution rate
		    Daily	   Sunday
Cost Per Thousand	 	 $67.00	 $73.00

Product Samples
Since product samples may vary greatly in size and weight, 
please contact your account manager or call (619) 293-1573 for 
a price quote.

Religious Rates
Religious Services Directory		  saturday
Cost Per Column Inch	 	 	 $158.50

Local Religious Rate	 Mon-Wed	 Thur-Sat	 Sunday
Cost Per Column Inch	 $102.20	 $112.00	 $138.20
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Restaurants
If you wish to place a restaurant advertisement in San Diego’s 
premier vehicle for restaurant reviews, contact your account 
manager or Doug Verkaaik at (619)‑293-1584 for rates and 
details.

NEIGHBORHOOD MARKETING PROGRAM
Reach your neighborhood two-fold with Neighborhood 
Marketing through the mail and the San Diego Union-Tribune 
paid subscriber program. Pick the North County and South Bay 
neighborhoods you wish to deliver your message to. One low 
price includes printing, distribution, and creative. Neighborhood 
Marketing from the Union-Tribune has you and your neighbors 
covered. Please contact your  account manager for details.

Travel Tie-in Rate 
Travel agent advertisement: your name, address and phone 
number positioned below a national travel ad.

			   Sunday
Cost per column inch	 	 	 $185.25

Sunday Comics
The Sunday Comics are one of the newspaper’s best-read sec-
tions — and your ad receives free color! Choose 1, 2 or 3 colors 
at no extra charge except for art production and stripping, if 
needed.

Additional charges will be imposed on ads cancelled with less 
than three weeks’ notice. Advanced deadlines apply.

RATES: Regular Sunday discount-agreement rates apply. 
AVAILABLE SIZES:
			   Printing Material
	 Measured	 Total	 (Mechanical Set)
Unit	 Size	 Inches	 Size
1 page	 6 col. x 20"	 120	 11¾" x 20"
3/4 page	 6 col. x 15"	 90	 11¾" x 15"
2/3 page	 6 col. x 13¼"	 79½	 11¾" x 13"
1/2 page	 6 col. x 10"	 60	 11¾" x 9¾"
1/3 page	 6 col. x 6½"	 39	 11¾" x 6½"
1/4 page	 6 col. x 5"	 30	 11¾" x 4¼"
1/6 page	 6 col. x 3¼"	 19½	 11¾" x 3"

Fly Sheet
This free-standing, full-page sheet is inserted in the Comics so 
it jumps out at readers as they turn the page. Ad space is avail-
able on both sides. Please call your account manager for rates 
and details.
COMICS RESERVATIONS: 30 days prior to publication.
COPY & MATERIAL: 27 days prior to publication date. If you 
need color separations, please allow an additional 24 hours.
Shorter lead schedules may be available when negatives are 
supplied.

Spadea
It’s essentially a fly sheet folded lengthwise and wrapped around 
the left edge of the Sunday Comics. Printed offset, in advance. 
Contact your account manager for rates and details.
SIZE: 240 column inches
PREFERRED MATERIAL: Progressive repro proofs. 85-
‑to‑100-line screens. For full-color material: film negatives, right-
reading emulsion-side down. Matte finish. Background screens 
should not exceed 25%, if type is intended to overprint. Please 
provide color proofs if possible.

GATEFOLD
It’s an attached, two-sided, 3 column x 20” extension of the 
page that folds out from the right side of the Comics. Contact 
your account manager for availability and rates. 
SIZE: 120 column inches (half of a spadea)
PREFERRED MATERIAL: Same as for a spadea. 
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Enlace
Weekly Spanish-language publication

■ Enlace Retail Rates

	 Cost Per Col. Inch	 preprint	 (CPM) single
	 ROP Rates	s chedule	sheet  rates
Non-Agreement	 $34.00	 A	 $33.00
	 $2,500	 28.20	 A	 29.00
	 5,000	 26.00	 A	 29.00
	 15,000	 24.30	 A	 29.00
	 25,000	 21.50	 B	 28.00
	 100,000	 20.35	 B	 28.00
	 175,000	 19.25	 C	 27.00
	 275,000	 18.10	 C	 27.00

Contract levels not shown above qualify for the next smallest 
commitment level.

■ Pick-up Rates
Repeat your Union-Tribune ad in Enlace within 10 days at your 
agreement rate or a 30% discount on the Enlace Open Rate, 
whichever is lower. The 30% discount also applies to color 
charges.

■ ROP Color Rates
One color	 	 	 $340.00
Two colors	 	 	 500.00
Four colors	 	 	 575.00

Enlace provides professional Spanish-language advertising lay-
out and design, including translations, at no additional cost.

■ Enlace Preprint Rates
		  (Cost Per Thousand)
	 A Schedule	 B Schedule	 C Schedule
4-Page Tab	 $36.50	 $33.50	 $31.50
6-Page Tab	 38.50	 35.50	 33.50
8-Page Tab	 48.50	 45.50	 43.50
10-Page Tab	 56.50	 53.50	 51.50
12-Page Tab	 59.50	 56.50	 53.50
14-Page Tab	 63.00	 61.00	 58.00
16-Page Tab	 67.00	 63.00	 60.00
18-Page Tab	 71.00	 67.00	 64.00
20-Page Tab	 74.00	 70.00	 67.00

Standard = 2 X tab page count (i.e. 6-page standard = 12-page 
tab). For preprint with more pages than listed above, add the fol-
lowing per cpm for schedule indicated.
Schedule A) +$5 per 2 tab pages
Schedule B) +$4 per 2 tab pages
Schedule C) +$3 per 2 tab pages

■ Enlace Charity/Non-Profit Rate
Non-profit rates are reserved for organizations with government 
approved non-profit status.

Cost Per Column Inch	 	 	 $19.25

■ Enlace Ad Dimensions
STANDARD-PAGE COLUMN WIDTHS

1 column	 1.78 inches
2 columns	 3.72 inches
3 columns	 5.67 inches
4 columns	 7.61 inches
5 columns	 9.56 inches
6 columns	 11.5 inches
Standard full page	 6 columns wide x 21.5 inches

DOUBLE-TRUCK COLUMN WIDTHS
(Layout and print sizes. Includes 1" gutter)

10 column	 18.17 inches
11 columns	 20.11 inches
12 columns	 22.06 inches
13 columns	 24.00 inches

■ Deadlines
Space reservation deadline is Thursday at 5 p.m., 8 working 
days prior to publication date. Holidays requiring earlier dead-
lines include: New Year’s Day, Memorial Day, 4th of July, Labor 
Day, Thanksgiving and Christmas.

■ Cancellations
Display Ads: 12:00 noon PST, Monday prior to publication.

■ Delivering Materials
There are a variety of ways to deliver ads to the Union-Tribune. 
AdDesk is a free service that allows you to send us your adver-
tising material via the Internet. Contact your account manager 
for details.

■ Mechanical Specifications 
• 85- through 100-line screen required.
• Screened area should be between 20% and 80%.
• Please note that there is a 35% dot gain on press.
• �Reverses: Solid reverses must be screened to 80% tone 

if they occupy more than 30% of the ad on ads 10 column 
inches or larger.

For more information go online at: www.utads.com

 • �Maximum total screen density is 220%, includes Under 
Color Removal (UCR) with only one solid. Two secondary 
colors should not exceed 70%; 80% for any single color not 
intended to print solid.

• �Reverse type is acceptable, but should not be less than 14-
point sans serif.

• �Overprint type only into areas having tint values of 30% or 
less. When black type is on a screened or color background, 
the type should overprint without a knockout.

• �Questions regarding color advertising specifications can be 
answered by our Color Lab at (619) 293-1671.
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retail Rates

PUBLISHING DATE			      SUNDAY
Full Run	 	 $17.00

You qualify for our 50% off frequency discount program when 
your ad runs multiple times in the same calendar week.

Color rates for full run & zone

Spot color (1 color + black)	 	 $165.00
Full color (3 colors + black) 	 	 340.00

Color by the Inch
Spot color (1 color + black)	 	 	 $4.00/inch
Full color (3 colors + black)	 	 	 7.00/inch

The minimum charge for color by the inch is 12 inches. If the 
color-by-the-inch program price meets or exceeds the flat rate for 
color, the flat rate will apply.

Ad Dimensions

STANDARD-PAGE COLUMN WIDTHS
1 column	 	 	 1.78 inches
2 columns	 	 	 3.72 inches
3 columns	 	 	 5.67 inches
4 columns	 	 	 7.61 inches
5 columns	 	 	 9.56 inches
6 columns	 	 	 11.5 inches
Standard full page	 	     6 columns wide x 21.5 inches

DOUBLE-TRUCK COLUMN WIDTHS
(Layout and print sizes. Includes 1" gutter)

10 column	 	 	 18.17 inches
11 columns	 	 	 20.11 inches
12 columns	 	 	 22.06 inches
13 columns	 	 	 24.00 inches

Materials for preparing ads
Guidelines to produce and send digital ads are available online 
at www.utads.com.
• 85-through 100-line screen required.
• Screened area should be between 20% and 80%
• Please note there is a 35% dot gain on press.
• �Reverses: solid reverses must be screened to 80% tone if they 

occupy more than 30% of the ad on ads 10 column inches or 
larger. 

• Reverse type should not be less than 14-point sans serif.

For more information go online at www.utads.com or call your 
account manager.

Send your ads online via AdDesk
AdDesk is a service designed to send your ads via the internet. 
For instructions on setting up your digital files and sending your 
ad, go to www.utads.com and click on AdDesk.

Delivery of Inserts
Today’s Local News inserts must be shipped as follows:

For Sunday preprint delivery dates, inserts must ship directly to:

The San Diego Union-Tribune
	 5260 Anna Avenue, San Diego, CA 92110
	 (619) 293-1468 • Hours: Monday-Friday, 6 a.m. to 4 p.m. 
	 Closed Saturdays, Sundays and holidays.)

today’s local news
A broadsheet newspaper is delivered to over 65,000 households in Carlsbad, Oceanside, Vista, San Marcos and Escondido, on Sunday. 
We specialize in local neighborhood coverage, just right for everyone, especially newcomers. We have targeted distribution and reach 
homes with a household income of $50,000 or higher that do not receive the San Diego Union-Tribune.

Market coverage	 COMBINED DAILY UNION-TRIBUNE
	 AND TODAY’S LOCAL NEWS

CITY	 ZIP codes		  HOUSEHOLDS	C IRCULATION	 % COVERAGE
Carlsbad	 92008, 92009	 	 33,952	 22,660	 66.7%
Escondido	 92025, 92026, 92027, 92029		 54,610	 31,411	 57.5%
Oceanside	 92054, 92056, 92057	 	 62,675	 31,230	 49.8%
San Marcos	 92069, 92078	 	 22,783	 14,948	 65.6%
Vista	 92083, 92084	 	 36,013	 19,873	 55.2%



2 0 1 0  R E TA I L  A D V E R T I S I N G  •  T H E  S A N  D I E G O  U N I O N - T R I B U N E

— 23 —

The San Diego Union-Tribune is in partnership for your success by providing you with the following services:

Market Research
The Union-Tribune Research group is eager to help you plan 
your media buy. In addition to our extensive research databases, 
we offer our out-of-town advertisers a complete local perspective 
of the San Diego market. Ask your account manager for ways 
the research group can help you develop a strong media buy in 
San Diego.

Union-Tribune Research Tools
Here are some of the powerful research tools we offer to assist 
in making your media buy more effective:

• Database Marketing
We offer specialized assistance with direct marketing programs, 
geographic trade area analysis and database consulting ser-
vices. This service is extremely helpful when planning your mar-
keting program.

• CASH (Continuing Analysis of Shopping Habits)
We have conducted this proprietary survey for nearly 30 years. 
CASH measures purchasing patterns in more than 65 retail/ser-
vice categories in order to give you a perspective of San Diego 
market share by category.

• Targeting by ZIP Code, Sub ZIP or Household Level
You tell us the demographics for the market you wish to reach 
and we’ll find the highest concentration of that market segment. 
We can also identify your customer  based on lifestyle charac-
teristics.

• Industry Information
Our research group conducts proprietary annual and bi-annual 
studies for department, discount, grocery and drug stores, in 
addition to other studies. We also purchase syndicated data and 
publish annual research pieces for the automotive and travel 
industries.

• Scarborough
This reach and frequency software package measures the 
effectiveness of your media mix against specific target groups 
and consumer buying habits. This is an excellent resource when 
evaluating your media buys in terms of reach, frequency, gross 
impressions, cost-per-point, and GRPs.

• Media-Mix Analysis
We can prepare a detailed look at the reach and frequency of 
your current media schedule using Scarborough research. For 
example, if you’re trying to reach San Diego’s Hispanic market, 
as your partner in success, we would recommend a media 
mix of the Union-Tribune and the top local radio stations to 
reach Hispanics. As a result, your advertising benefits from the 
strengths of each media and you reach nearly 70 percent of all 
San Diego Hispanics.

Creative Services
Create advertising campaigns that sell, with the help of our art-
ists and copywriters. Our Creative Services group has partnered 
with many of our advertisers in developing successful, award-
winning campaigns. Call your account manager for details.

direct marketing
Compliment your newspaper advertising with targeted direct 
marketing programs. UT Direct is our full-service direct market-
ing agency, staffed by direct marketing professionals, providing:

• �List development and analysis to determine the best cus-
tomers to reach. Data is at the household level, and encom-
passes demographics and psychographics.

• Print — any form, from postcards to letters to self-mailers, etc.
• Mail services via the USPS.

The result is customized mail campaigns to targeted audiences. 
For more information, call your account manager or UT Direct at 
(619) 293-1484.

DISPATCH
When you need proofs or advertising materials picked up or 
delivered, just call our Dispatch department at 
(619) 293-1680.


